
Proposed Changes to the City 
of Maricopa Branding 

Guidelines



Purpose for Update

• Allow the user more flexibility in the design process; 

• Rely on a set of design guides vs. rules; and

• Remove the ‘approval process’ step for minor design 
change requests.



What has kept the same

• Positioning Statement

• Brand Platform

• Tagline

• Brand Promise



What has been changed

• Table of Contents
• Reduced to 1 page instead of 3

• Logo Usage
• Reduced to 1 page instead of 11

• Color Usage
• Reduced to 2 pages instead of 14

• Signs and Kiosks
• Reduced to 1/2 page instead of 2
• Updated color guide

• Fonts
• Reduced to 1 page instead of 5

• Business Cards and Email 
Signatures
• Reduced to 1 page instead of 2



What has been added

• Social Media Formatting

• Branding Considerations

• Additional Marketing and 
Advertising Guidelines

• Hyperlinks to Pre-
constructed Branding 
Templates and Press Kit
• To be posted in Staff Info 

Center/Website when 
available



Added Page Detail

Current (19 pages) Revised (1 page)



What has been removed

• Letterhead and template 
guides (23 pages)

• Promotional items guides (5 
pages)

• Logo placement on vehicles 
(2 pages)

• Web Banner, Reports, and 
Guidebook  (6 pages)

• Economic Development 
Materials (13 pages)

• Residential/ComServ
Materials (18 pages)

• Fire Department and 
Maricopa Xpress (9 pages)



Removed Page Detail

Current (3 pages) Revised (1 page)



Moving Forward

• Respond with the same 
swiftness as our growth

• Stay in touch with our roots

• Evolve with new trends

• Improvise and adapt


