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The City of Maricopa Brand is built upon 

several key elements, in addition to the 

visual logo unit, font selection, and color 

palettes. Key non-visual elements of the 

brand include: Positioning Statement, Brand 

Platform, Tagline, and Brand Promise.

Positioning Statement

This statement is the basis for how the City 

will be directed, focused, and conveyed to all 

audiences.

The City of Maricopa is community and 

family-oriented, and dedicated to the well-

being of its residents and workforce. City de-

cision-making is designed to foster a strong 

family and business friendly atmosphere. The 

community is committed to honoring its rich 

history while embracing a prosperous future, 

made possible through Maricopa’s dedication 

to building a sustainable community for its 

people, economy, and environment.

 

Brand Platform 

The platform for any brand should answer 

five key questions:

 

The Brand Platform for the City of 

Maricopa is:

 

 to their well-being

 heritage and progressive ideals

 to sustainable growth and prosperity

 

Tagline

The Tagline is the phraseology which, over 

time, will become synonymous with the 

ideals of the community. These words also 

help “bridge” elements of the community 

which might otherwise be polar opposites. 

Maricopa’s tagline embraces the wonderful 

historical impact and value of the communi-

ty, while identifying with and acknowledging 

the many prosperous opportunities ahead.

The City of Maricopa tagline is:

Brand Promise

A Brand Promise is truly a “promise” or com-

mitment to each member of the community, 

whether it be residents, businesses, employ-

ers, or any other stakeholder. This promise is 

what the brand will deliver to each person, 

through both tangible and intangible interac-

tions.

The Brand Promise for the City of 

Maricopa is:

The City of Maricopa is a family-oriented, 

vibrant community for residents and busi-

nesses seeking careful growth, environmental 

awareness, and a high quality of life. 

Although there is great value and impor-

tance to the non-visual elements of a brand, 

perhaps the most recognized and identified 

with elements are the visual ones. The City 

of Maricopa Brand has a strong foundation 

behind each visual element.

The calligraphic “M” in Maricopa adds a 

personal touch to the more classic style of the 

rest of the logotype while also giving a subtle 

hint at the Sierra Estrella Mountain range. 

The “M” can also be used as a stand-alone

and act as the initial for the city, much like 

an individual initialing an important docu-

ment. This not only gives the “M” symbol a 

sense of importance and authority, but also of 

something more humanistic and individual-

ized. The color palette is based on earth tones 

representative of the area and generates feel-

ings of warmth and comfort. As detailed later 

in this guidelines document, the secondary 

color palette further enhances the warmth 

and vibrancy of the City logotype and brand 

applications.
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City of Maricopa Logo

The correct use of the City of Maricopa logo 

is essential to maintaining a strong brand 

identity and creating a consistent message to 

diverse audiences. The following pages of the 

Identity Guidelines provide guidelines for

careful and consistent use of the City’s logo 

and branding elements.
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Logo and Tagline Unit

This is the City of Maricopa logo with the 

tagline. The identity consists of elements that 

can be used in several ways. The follow-

ing pages demonstrate the various ways the 

logotype and tagline can be used. 

Logotype

Tagline: as part of the City of Maricopa identity system,  

the tagline reinforces the mission of the organization.
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Clear Zone

The City of Maricopa logo unit shall 

maintain an established “Clear Zone”. This 

is intended to maintain the brand integrity 

and to avoid visual distraction. Clear space 

surrounding the logo unit should be at 

minimum equal to “A-height”. No type or 

artwork should come within the clear zone. 

Allowing additional clear space is always 

preferred. The size of the A-height is propor-

tional to the size of the logo unit, meaning 

that the larger the size of the logo unit, the 

proportionally larger space must be allocated 

for the clear zone. Along those same lines, 

the A-height is proportionally smaller when 

the logo unit is used at a smaller size.

A-height

A-height

A-height

A-height

A-height
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With and Without Tagline

The City of Maricopa logo can be used with 

or without the tagline. However, it is recom-

mended that the logo with tagline (the logo 

unit) remain together whenever possible.

Over time, the City of Maricopa brand will 

have developed brand recognition with sur-

rounding regions. Eventually, the “City Of ” 

text may be removed from the logo. However, 

it is imperative that until this recognition is 

developed, the City brand distinguish itself 

as much as possible from the neighboring 

Maricopa County.

The three logo units shown on this page are 

acceptable uses.
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PMS 491

C10 M80 Y100 K50

R117 G40 B40

PMS 139

C0 M40 Y100 K20

R 175 G117 B5

Brand Colors

Colors help maintain the organization’s 

identity. The City of Maricopa logo has two 

primary colors - Pantone 491 (burgundy) and 

Pantone 139 (gold), which are usually called 

PMS (Pantone Matching System*) 491 and 

PMS 139.

Both PMS 491 and PMS 139 shall be used 

at 100% whenever used in the logo unit. 

Neither color shall be tinted, screened back, 

or otherwise altered. Maintaining the strength 

and consistent use of the two primary colors 

is essential to building brand integrity.

Please note:

on coated paper than on uncoated paper. Be 

sure to view uncoated PMS swatches when 

printing on uncoated papers and coated PMS 

swatches when printing on coated papers.

*Pantone Matching System (PMS) is the 

printing industry’s standard for color matching. 

Using the PMS color formula guide provides an 

accurate method for selecting, broadcasting, and 

matching colors through any medium. For more 

information visit www.pantone.com.

brand colors
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Color Usage

When publishing the logo either for print or 

for web, the primary colors should be used 

whenever possible. For 4-color publications 

there is a CMYK version of the logo that 

replicates PMS colors in process inks. For 

publications using 1 ink color, a 1 color 

version (black and white) is available.

When 1 ink color is needed, the logo unit 

used should be the black and white version. 

Converting the logo unit to all PMS 491 or 

139 is not recommended.

Please note:

on coated paper than on uncoated paper. Be 

sure to view uncoated PMS swatches when 

printing on uncoated papers and coated PMS 

swatches when printing on coated papers.
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Calligraphic “M” Symbol

The image shown on this page is the ap-

proved stylistic “M” symbol, which, in of 

itself, is a representative mark for the City of 

Maricopa. It is acceptable to use this symbol 

in lieu of or in combination with the true

logo and tagline unit. Regardless of the size 

at which it’s used, the “M” symbol should 

have a clear space to maintain its legibility. 

The clear space around the “M” should be 

equal to the height from the top to the bot-

tom of the right side of the “M”.

The symbol, when used in color, shall only  

be shown in PMS 491. However, in one-

color (non PMS) uses, black is acceptable  

for the symbol and on dark backgrounds, 

white is acceptable for the symbol. 

In some cases, the symbol may need to be 

screened back, such as on letterhead. When 

the “M” symbol is screened back, it should 

only be used at a tint of no darker than 10%. 

The acceptable screening is shown at the

bottom of this page.

To add some color contrast and depth, the 

“M” symbol can be tinted (e.g.

15%) and used as an additional graphic ele-

ment or texture in desktop publishing and 

collateral. It is advisable that the tint percent-

age not be more than 30%, preferably only 

tinted to serve as an additional element, the 

element does not require any clear space. This 

rule only applies when tinting the “M” as 

opposed to using it at full-color.

width) so as to not distort the artwork or 

make it appear disproportionate.

Over time, the “M” will become synonymous 

with the City and will no longer need to be 

supported by the actual City logo.

Regardless of the size at which it’s used, the 

“M” symbol should have a clear space to 

maintain its legibility. The clear space around 

the “M” should be equal to the height from 

the top to the bottom of the right side of the 

“M”.

Calligraphic “M” symbol

Calligraphic 

“M” symbol

reversed out

Calligraphic “M” symbol

PMS 491 - Tint at 10%
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Secondary Color Palette

Swatches shown below indicate a color 

palette that can be used when creating signs, 

newsletters, posters, ads, etc. Please use these 

swatches only as an extension of the City of 

Maricopa brand.

The two-color swatches (PMS 7495 and 

PMS 3025) are the only recommended 

secondary colors to be used. As these colors 

comprise the secondary color palette, they 

may be screened back between 10% and 50%. 

Depending upon the use, it is recommended 

that outdoor materials not be screened back, 

and that the secondary color palette be used 

at 100% to avoid dramatic color shifts as the 

colors fade.

For printed collateral, publications, and other 

hard copy materials, it is acceptable that any 

of these two secondary palette colors be used 

singularly or in a consolidated fashion. For 

example, when designing a suite of collateral, 

individual pieces need not use all two colors. 

It is advisable that full color (4-color) 

collateral use both the primary color palette, 

and no less than two of the secondary palette 

colors. For electronic (web and presentation) 

applications, is it not advisable that all two 

colors from the secondary palette be used, as 

it may create a visual distraction with overuse 

of color.

Please note:  This Identity Guidelines docu-

ment will be updated with specific design 

guidelines for each standard-use application 

(collateral, publication, web, etc.). At the time 

of design for each piece, further guidelines 

may be added to those presented on this page.

PMS 3025

C100 M17 Y0 K51

R0 G84 B107

PMS 7495

C25 M0 Y80 K30

R 216 G140 B2

PMS 3025

50% Tint

PMS 7495

50% Tint
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Web Safe Color Palette

Swatches shown below indicate a color 

palette that can be used when creating City-

approved websites, or other online materials. 

These swatches indicate the only approved 

web safe colors, as related to the City’s logo 

color palette.

PMS 138

Hex code: #E47F00

PMS 7495

Hex code: #7F8E2B

PMS 491

Hex code: #772B2F

PMS 139

Hex code: #B67100

PMS 611

Hex code: #D8CC46

PMS 3025

Hex code: #00496E
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Logo Usage Over Color

It is strongly recommended that the logo 

unit should appear over a white background. 

20% of either of the logo unit colors, PMS 

491 (burgundy) or PMS 139 (gold), are the 

only other acceptable backgrounds. The logo 

unit should be reversed to white when over a 

dark color or black to maintain legibility. 

In turn, the logo unit should be printed in 

all black when it appears over a light to 

medium color.

Over white or very light colors

Over dark colors Over light to medium colors

Special cases / black Special cases / white
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:: City of Maricopa

Logo Usage Over Photographs

It is not recommended that the logo unit 

be used over a photograph. If it must be 

placed over a full-color, dark photograph, it 

should be reversed to white. When the image 

is light, logo unit should print in black to 

not be used over an area with sharp contrast 

or busy details.

Over white or very light colors

Over dark colors
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DO NOT stretch, condense, skew or otherwise distort the logo or symbol

DO NOT place the logo on colors that do not display sufficient contrast

DO NOT use any other colors than the approved primary color palette

Unacceptable Logo Usage

The correct application of the logo unit is 

essential to preserve the integrity of your 

identity system. This page illustrates some 

common misinterpretations of the logo unit.

Most misuses can be avoided by simply 

using approved artwork and electronic files 

in a straightforward manner, with no 

modifications.



14  ::  City of Maricopa

User Manual  |  MARICOPA IDENTITY GUIDELINES  

Unacceptable Usage of “M” Symbol

The correct application of the “M” symbol 

is essential to preserve the integrity of your 

identity system. This page illustrates some 

common misinterpretations of the “M” 

symbol.

Most misuses can be avoided by simply 

using approved artwork and electronic  

files in a straightforward manner, with  

no modifications.

CORRECT 

Calligraphic “M” symbol

DO NOT stretch, condense, skew or otherwise distort the logo or symbol

DO NOT place the logo on colors that do not display sufficient contrast

DO NOT use any other colors than the approved PMS 491, black, or white
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Unacceptable Usage of “M” Symbol

continued

The correct application of the “M” symbol 

is essential to preserve the integrity of your 

identity system. This page illustrates some 

common misinterpretations of the “M” 

symbol.

Most misuses can be avoided by simply 

using approved artwork and electronic  

files in a straightforward manner, with  

no modifications.

DO NOT place the logo on top of any textured, patterned background or photographs

DO NOT cut or use a proportion of the symbol; it can only be cropped on the business card, letterhead and mail label templates or in 

specifically reviewed graphic applications.

DO NOT use as a background or watermark on any application, especially not on any desktop files. It may only be tinted when used as a 

graphic element as demonstrated in this manual and described on page 8.

DO NOT SCALE THE SYMBOL 

ANY SMALLER THAN 1 INCH 

TALL (like the usage on the letter-

head); AND NO BIGGER THAN  

2 INCHES TALL.
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Typography —  

Adobe Caslon Pro Family

Typography is essential in communicating 

the organization’s identity. The City of  

Maricopa has selected two approved font 

families: Adobe Caslon Pro and Avenir-

LTStd — the OPEN TYPE format. Open 

type fonts are highly recommended especially 

Adobe Caslon Pro Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

Adobe Caslon Pro Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

Adobe Caslon Pro Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

Adobe Caslon Pro Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

when using both PC and Mac platforms. 

When producing official City materi-

als where fonts can be customized, Adobe 

-

able fonts. In cases where customized fonts 

cannot be used, such as in some desktop 

publishing applications, Georgia is an accept-

able universal font substitute.
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AvenirLTStd 55 Roman

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

AvenirLTStd 65 Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

AvenirLTStd 95 Black

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

Typography — 

Adobe Caslon Pro Family

Typography is essential in communicating 

the organization’s identity. The City of  

Maricopa has selected two approved font 

families: Adobe Caslon Pro and AvenirLT-

Std — the OPEN TYPE format. Open type 

fonts are highly recommended especially 

when using both PC and Mac platforms. 

When producing official City materi-

als where fonts can be customized, Adobe 

-

able fonts. In cases where customized fonts 

cannot be used, such as in some desktop 

publishing applications, Georgia is an accept-

able universal font substitute.
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Typography — Georgia Family

If Adobe Caslon Pro or AvenirLTStd is not 

available, please use Georgia as an acceptable 

substitute, especially for writing the body 

copy on letters, faxes, and memos.

Georgia Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

Georgia Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Georgia Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

Georgia Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
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Letterhead – Official City Version

The City of Maricopa Letterhead is produced 

to be used by City employees for external 

distribution. All correspondence originat-

ing from the City of Maricopa should be 

produced only on original letterhead. The 

Letterhead can be used for communications 

alone or as a cover letter for general forms, 

Font and Format 

When using letter-size paper with letterhead, 

be sure to set up the margins as noted below. 

Letter copy should be aligned left.

For the body copy, use AvenirLTStd Roman, 

11 points with a leading (line spacing) of 15 

points. If AvenirLTStd Roman is not avail-

able, use Georgia Regular as a substitute.

An electronic template in Microsoft Word is 

available. And instructions on how to insert 

page numbers is on page 22. 

Contact numbers for the City should always 

be used in the same format, using Ph:, Fx:, 

and C: for number delineation and periods 

between number segments.

C

b

a

b

2.25” top margin

1.25” left margin

1” right margin

1” bottom margin

2.25” margin

1” margin

1.25” margin 1” margin
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Letterhead – Departmental Version

In addition to the “Official City Version” of 

letterhead, an acceptable variation is the use 

of customized departmental versions. This 

variation allows individual departments to 

uniquely identify themselves, while still

maintaining the overall brand consistency.

Font and Format 

When using letter-size paper with letterhead, 

be sure to set up the margins as noted below. 

Letter copy should be aligned left.

2.25” top margin

1.25” left margin

1” right margin

1” bottom margin
2.25” margin

1” margin

1.25” margin 1” margin

AvenirLTStd Roman, 11 points with a 

leading (line spacing) of 15 points. If Ave-

nirLTStd Roman is not available, please use 

Georgia Regular as a substitute. Department 

Names can be added in Adobe Caslon Pro 

Regular in small caps with the first letters 

capitalized or AvenirLTStd Black, 14 point, 

and flush right.

An electronic template in Microsoft Word is 

available. And instructions on how to insert 

page numbers is on page 22. 

Department Name
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Emergency Services Letterhead  —

Police Department

In addition to the “Official City Version” of 

letterhead, an acceptable variation is the use 

of customized departmental versions. This 

variation allows individual departments to 

uniquely identify themselves, while still

maintaining the overall brand consistency. 

Font and Format 

When using letter-size paper with letterhead, 

be sure to set up the margins as noted below. 

Letter copy should be aligned left.

AvenirLTStd Roman, 11 points with a 

leading (line spacing) of 15 points. If Ave-

nirLTStd Roman is not available, please use 

Georgia Regular as a substitute. Department 

Names can be added in Adobe Caslon Pro 

Regular in small caps with the first letters 

capitalized or AvenirLTStd Black, 14 point, 

and flush right.

An electronic template in Microsoft Word is 

available. And instructions on how to insert 

page numbers is on page 22. 

av

p

Second Page

2.25” top margin

1.25” left margin

1” right margin

1” bottom margin

2.25” margin

1” margin

1.25” margin 1” margin

Department Name
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place to 
insert 
page  

number

How to Insert/Position Page  

Numbers on the Letterhead  

Word Doc Templates

1. Insert page numbers by using the Page 

Numbers command on the Insert menu. 

Word inserts page numbers in frames, which 

you can position anywhere on the page.

2. On the View menu, click Header and 

Footer.

3. If you positioned the page numbers at the 

bottom of the page, click Switch Between 

Header and Footer on the Header and Footer 

toolbar.

4. Select the frame around the page number 

and drag it to bottom left corner.

5. Set the font style to Adobe Caslon  

Pro Regular, 10-12 points. 

Notes 

header or footer area, the page numbers are 

still part of the header or footer. If you want 

to edit or format the page numbers, you need 

to click Header and Footer on the View 

menu.

-

ing Insert Page Number on the Header and 

Footer toolbar, Word inserts the page num-

bers as part of the text in the header or footer. 

Page numbers aren’t enclosed in frames, and 

you can’t drag them to a new location.

1
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Envelope — Official City Version

When using the #10 envelope preprinted 

with logo and address, be sure to set up the 

margins as noted below. 

Font and Format 

Addressee:

AvenirLTStd Roman, 14 points with a  

leading (line spacing) of 18 points and  

flush left.

An electronic template in Microsoft Word  

is available.
1.75” top margin

4” left margin

1.75” margin

4” margin
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Envelope — Departmental Version

In addition to the “Official City Version” of 

#10 envelopes, an acceptable variation is the 

use of customized departmental versions. 

This variation allows individual departments 

to uniquely identify themselves, while still

maintaining the overall brand consistency.

Font and Format 

Addressee:

AvenirLTStd Roman, 14 points with a  

leading (line spacing) of 18 points and  

flush left.

Department Name:

Adobe Caslon Pro Regular in small caps 

with the first letters capitalized or AvenirLT-

Std Black, 11 points.
1.75” top margin

4” left margin

1.75” margin

4” margin
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City #10 Note Card

As another method of encouraging written 

correspondence, the City has approved the 

use of #10 note cards. The approved design 

for the City note cards is shown below. The 

note card design is set at two-color and is

designed to fit comfortably within a standard 

#10 envelope, preferably an official City en-

velope. These cards are to be used in finished, 

printed form only.

City #10 Note Card
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Business Card — Official City Version

The City of Maricopa business cards have 

been designed to reinforce the City’s new 

brand while also maintaining consistency 

with all other collateral being distributed by 

can provide additional support for the new 

brand, while also standing out, with a two 

sided business card. Two-sided cards have 

been designed to follow the overall design 

style of the City’s distribution materials. 

With name and position of the employee 

placed on the left of the card and contact 

information placed on the right, each busi-

ness card gives the City of Maricopa logo 

prominence aligned left in the upper portion 

of the card.

Font and Format 

Employee Name:

Adobe Caslon Pro Bold, 7.5 points and  

flush right.

Title:   

Adobe Caslon Pro Italic, 7.5 points and  

flush right.

Address, Phone Numbers and E-mail  

Address: Adobe Caslon Pro Regular,  

7.5 points and flush left.

Contact numbers for the City should always 

be used in the same format, using Ph:, Fx:, 

and C: for number delineation and periods 

between number segments.
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Business Card —  

Departmental Version  

The City of Maricopa business cards have 

been designed to reinforce the City’s new 

brand while also remaining consistent with 

all other new collateral being distributed 

department placed on the left of the card 

and contact information placed on the right, 

the business cards give the City of Maricopa 

logo prominence aligned left in the upper 

portion of the card.

Printing Guidelines

All City of Maricopa business cards should 

be printed on Finch Vanilla Fine Natural 

White stock, on a weight of Cover Basis 

100#, printed as 2 PMS colors (PMS 491 

and PMS 139). For cost comparison, colors 

may be converted to four-color process if 

printing as 2 PMS is too costly. The business 

cards do contain bleeds and should be printed 

and trimmed accordingly.

Font and Format 

Employee Name:

Adobe Caslon Pro Bold, 7.5 points and  

flush right.

Title:   

Adobe Caslon Pro Italic, 7.5 points and  

flush right.

Address, Phone Numbers and E-mail  

Address: Adobe Caslon Pro Regular,  

7.5 points and flush left.

Department Name:

Adobe Caslon Pro Regular, 7.5 points, in 

small caps with the first letters capitalized 

and flush right.

Contact numbers for the City should always 

be used in the same format, using Ph:, Fx:, 

and C: for number delineation and periods 

between number segments.



28  ::  City of Maricopa

User Manual  |  MARICOPA IDENTITY GUIDELINES  

Mail Label — Official City Version

To print in-house, use provided Microsoft 

Word template for Avery #5164 label. When 

using the label template, only the recipient’s 

address can be changed. No change can be 

made to any other elements of the template, 

such as size, scale, and position of the logo.

Font and Format (Recipient’s Address)  

AvenirLTStd Roman, 14 points with a lead-

ing (line spacing) of 18 points.

.75” margin

1.25” margin

Name
Company
Street Address
City, State, Zip
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Mail Label — Departmental Version

To print in-house, use provided Microsoft 

Word template for Avery #5164 label. When 

using the label template, only the recipient’s 

address can be changed. No change can be 

made to any other elements of the template, 

such as size, scale, and position of the logo.

In addition to the “Official City Version” 

of mail labels, an acceptable variation is the 

use of customized departmental versions. 

This variation allows individual departments 

to uniquely identify themselves, while still 

maintaining the overall brand consistency.

Font and Format (Recipient’s Address) 

AvenirLTStd Roman, 12 points with a  

leading (line spacing) of 14 points.

.5” margin

Name
Company
Street Address
City, State, Zip

1.25” margin
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General Forms

Whether internal or external, general forms 

should follow the standards outlined. Any 

forms that do not have the City of Maricopa 

logo should be revised. 

Most all City correspondence, including 

etc. should be consistent with the City let-

who choose to use the “Official City Version” 

of the letterhead, should then consistently use 

2.75” top margin

1.25” left margin

1” right margin

1” bottom margin

2.75” margin

1.25” margin 1” margin

wishing to use the customized “Department 

Version” of letterhead, should then consis-

tently use the corresponding customized 

versions of City correspondence forms. In 

either case, specific design guidelines should 

be carefully followed.

Letter Copy Font 

AvenirLTStd Roman, 11 points with a lead-

ing (line spacing) of 15 points.
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News Release

News Release will be placed in the follow-

ing format. To maintain both internal and 

external brand consistency, News Releases 

will have only a single format.

Letter Copy Font 

AvenirLTStd Roman, 11 points with a lead-

ing (line spacing) of 15 points for body copy. 

AvenirLTStd Black, 14 points with a leading 

of 15 points for title text.

2.75” top margin

1.25” left margin

1” right margin

1” bottom margin

2.75” margin

1” margin

1.25” margin 1” margin
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Staff Reports

format. To maintain both internal and exter-

only a single format. If additional fields are 

needed within the report, they can be added 

following the design guidelines outlined.

2.75” top margin

1.25” left margin

1” right margin

1” bottom margin

1” margin

1.25” margin
1” margin

2.75” margin

Letter Copy Font 

AvenirLTStd Roman, 11 points with a lead-

ing (line spacing) of 15 points for body copy. 

AvenirLTStd Black, 14 points with a leading 

of 15 points for title text.



May 2009  ::  33

MARICOPA IDENTITY GUIDELINES  |  User Manual 

Fax Cover Sheet — City 

The design of the Fax Cover Sheet is similar 

to the Letterhead but has been designed 

specifically for fax transmission. It is 

designed in black and white in order to 

maximize legibility.

2.75” top margin

1.25” left margin

1” right margin

1” bottom margin

1” margin

1.25” margin
1” margin

2.75” margin
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Fax Cover Sheet — City

Microsoft Word Template

An electronic template in Microsoft Word  

is available.

For the fields (grey areas) and body copy, use 

AvenirLTStd Roman, 11 points with a lead-

ing (line spacing) of 15 points. If AvenirLT-

Std Roman is not available, use Georgia 

Regular as a substitute.

2.75” top margin

1.25” left margin

1” right margin

1” bottom margin

1” margin

1.25” margin
1” margin

2.75” margin

field
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Fax Cover Sheet — Department

Microsoft Word Template

An electronic template in Microsoft Word  

is available.

For the fields (grey areas) and body copy, use 

AvenirLTStd Roman, 11 points with a lead-

ing (line spacing) of 15 points. If AvenirLT-

Std Roman is not available, use Georgia 

Regular as a substitute.

2.75” top margin

1.25” left margin

1” right margin

1” bottom margin

1” margin

1.25” margin
1” margin

2.75” margin
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Memo Sheet

The design of the Memo Sheet is similar to 

the Letterhead but has been designed 

specifically for fax transmission. 

An electronic template in Microsoft Word  

is available. 

2.75” top margin

1.25” left margin

1” right margin

1” bottom margin

1” margin

1.25” margin
1” margin

2.75” margin
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Name Tags

City of Maricopa name tags are designed 

events. However, name tags may be produced 

for additional individuals attending or 

participating in City events or meetings.

It is recommended that City Name Tags be 

fabricated no larger than 1.5 inches tall by 3 

inches wide. The top one-third of the name 

tag should be dedicated to the logo unit. A 

dividing line (as shown) shall always be used 

to break the space between the logo unit and 

typed in AvenirLTStd Black, 18 points and 

title shall be typed in Adobe Caslon Pro 

Italic, 13 points.
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E-mail Signature — Text

Maintaining consistency in electronic 

communications in just as vital as hard copy. 

Therefore, the City of Maricopa should 

ensure continuity to the smallest detail, 

including e-mail signatures. All e-mails being 

sent by City employees, either internally 

or externally, should adhere to the follow- 

ing guidelines.

Not all computers will be equipped to trans-

mit e-mails using the Adobe Caslon Pro 

font outlined. Therefore, it is crucial to main-

tain consistency through the hierarchy of the 

signature and have each required line of 

text present.

E-mail Signature — Electronic Image  

(gif - graphics interchange format)

If available on the employee’s computer, it 

is highly recommended that an embedded 

image be used for e-mail signatures to add a 

more non-traditional feel. When using the 

electronic image, or GIF (graphics inter-

change format) file, the file should be saved 

into the “signature” function of the e-mail 

software. The image should only be altered 

member’s name and information. No altera-

tion should be made to the stylized “M” 

element, or the use of color.

Font and Format 

Employee Name and City of Maricopa:

Georgia

Title, department name, address, phone 

numbers and e-mail address:  Helvetica  

or Arial.

Contact numbers for the City should always 

be used in the same format, using Ph:, Fx:, 

and C: for number delineation and periods 

between number segments.

Employee Name
Title
Department Name

City of Maricopa
45145 W. Madison Avenue
P.O. Box 610
Maricopa, AZ 85239
Ph: 520.568.9098
Fx: 520.568.9120
email@maricopa-az.gov
www.maricopa-az.gov

Employee Name
Title
Department Name

City of Maricopa
45145 W. Madison Avenue
P.O. Box 610
Maricopa, AZ 85239
Ph: 520.568.9098
Fx: 520.568.9120
email@maricopa-az.gov
www.maricopa-az.gov
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PowerPoint Template

This PowerPoint template can be used for 

both external and internal presentations.

TITLE
Bullet item 1
Bullet item 2
Bullet item 3
Bullet item 4
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HTML knowledge.  The word document 

containing directions to using the template 

can be found in the RAW folder of the 

template files.

Directions in Constant Contact:

 

Custom Template. 

 

Personalization, and Message Footer.

 

Editor:

Delete the following code:

where the deleted text was.

e-mail.

the body copy. Please remember to place in 

returns and soft returns to make it reader 

friendly.

Five on Friday —  

e-Newsletter Template

with residents, employers, and interested par-

ties outside of the City, several e-Newsletter 

templates have been developed addressing 

template was developed to share five news 

stories every Friday to both residents and 

those outside the City.  This e-Newsletter is 

created using Constant Contact.  The files 

used for the template contain HTML lan-

guage and will require the user to have basic 
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to have basic HTML knowledge.  The word 

document containing directions to using the 

template can be found in the RAW folder of 

the template files.

Directions in Constant Contact:

 

Custom Template. 

 

Personalization, and Message Footer.

 

Editor:

Delete the following code:

where the deleted text was.

e-mail.

the body copy. Please remember to place in 

returns and soft returns to make it reader 

friendly.

News Release —  

e-Newsletter Template

with residents, employers, and interested par-

ties outside of the City, several e-Newsletter 

templates have been developed addressing 

template was developed to share news stories 

regarding the City and City events to both 

residents and those outside the City.  This 

e-Newsletter is created using Constant Con-

tact.  The files used for the template contain 

HTML language and will require the user 
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Service Pin

The City of Maricopa Service Pin is 

members. It signifies the pride that each 

Maricopa resident and City employee feels 

for their City and its brand. The City of 

Maricopa Service Pin can be designed using 

the stand-alone “M” for a smaller, rounded 

piece or use the full City of Maricopa logo 

for a more pronounced, squared look. Service 

Pins are not to be individualized with any 

additional type or image.

It is also acceptable that Service Pins may be 

fabricated without the tagline, but it is advis-

able they be printed as shown for some time 

to allow brand recognition.
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Polo Shirt

The City of Maricopa may elect to purchase 

-

duced, the shirts shall bear the City logo unit 

(as shown) above where a standard left breast 

pocket would be. For customization, shirts 

may be purchased in complimentary fabric 

colors. For departmental customization, 

the department name may be embroidered 

onto the sleeve. Depending upon the vendor 

selected for production, the logo unit and 

department name may need to be sized to 

fit the vendor’s unique specifications. For 

example, on this shirt, the M symbol can’t be 

any wider than 2 inches.any wider than 2
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Promo Items Guidelines

The City of Maricopa has chosen a suite 

of promo items to reinforce the City’s new 

brand and to promote the City to both resi-

dents and businesses. 

Purchasing promotional items requires not 

well as design work to ensure appropriate art 

size and resolution is created for each item. 

Buying items in larger quantities through 

interdepartmental cooperation and planning 

will allow for the City to receive bulk order 

discounts, and to minimize the need for 

duplicate setup fees. Creating multiple ver-

sions of the same type of item, such as several 

confusion and is therefore highly discour-

aged. 

To ensure the development of proper brand 

recognition and also to optimize City funds 

as designated for the purchase of promo-

tional items, the following guidelines have 

been established:

Promotional items shall be imprinted 

with standard City logo only and will 

not include departmental names, ensur-

ing the ability for use by all depart-

ments; 

Logo applications on promotional items 

must follow brand standards guidelines;

pre-approved promotional items as 

reviewed by the Marketing and Com-

munications Department;

In the case of promotional items 

ordered for special programs or events, 

the event or program logo may be im-

printed but only when accompanied by 

the complete City logo and according to 

approved proportion standards.

Imprint Area: 2-1/2"w x 2-1/4"h
Minimum Line Weight:  1 pos. /1 neg.
Wraparound Not Available
No Halftones

1956937Reg.# compColor:
#45143 KOOZIE TRAVEL MUG

Wraparound Limit 71/2”

#45140 BUDGET MUG
Imprint Area: 2-3/4"w x 2-3/4"h
Minimum Line Weight:  .6 pos. /.6 neg.
20-60% Halftone @ 38lpi

1975604Reg.#
compColor:

Breath Mints
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Promo Items Selections

The City of Maricopa has chosen a suite 

of promo items to reinforce the City’s new 

brand and to promote the City to both 

residents and businesses. The next few pages 

detail established acceptable promo items, 

and the uses of the City logo for each item. 

City Departments are asked to select promo-

tional items from this selection (pp. 44-47 of 

this manual). 

Should extenuating curcumstances occur that 

warrant the addition of a standard item to 

this list, departments shall consult with the 

Marketing and Communications Depart-

ment as well as the Purchasing Department 

to determine if the addition of items to this 

list would be warranted and beneficial to all 

departments.
Notepad

Flash Drivel h

Bags

Pens

Hand Sanitizer Spray

Luggage Tags
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Promo Items continued

The City of Maricopa has chosen a suite 

of promo items to reinforce the City’s new 

brand and to promote the City to both resi-

dents and businesses. 

Portfolio
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Promo Items continued

The City of Maricopa has chosen a suite 

of promo items to reinforce the City’s new 

brand and to promote the City to both resi-

dents and businesses. 

Padfolio
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Street Sign

Street signs are to be produced utilizing the 

City of Maricopa stand alone “M”. Street 

signs will need to follow City rules and 

regulations.

���

���

21"

17 ¾"

VO 

8'-0 ¾" (96.75")

7'- 9 ½"  (93.5") VO

1 5/8" 1 5/8"

Varies

2" Min.

4" Min.Copy Length Will Vary ( Center in area). 

6"

4”

1 5/8"

1 5/8"

2"

Face Cut Size 19 ½" x 95 ¾"  

����	
���

	�
�


�
�����

6"

2"

Face Cut Size 19 ½" x 95 ¾"  

�����

�

�����

�

2" Min.

4"

6 7/8”

2 1/2”

2 1/2”

����	
���

	�
�


�
�����

Side A / Front

Side B / Back
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Vehicle Decals

City vehicles are to have the City of 

Maricopa logo and can also be individual-

ized by department. Design elements may be 

altered if currently elements can not be prop-

A-height

A-height

A-height
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Emergency Services Vehicle Decals

The Maricopa Fire Department and Police 

Department shall both use approved City  

of Maricopa vehicle decals on all of their  

City-owned vehicles.

For the Police Department, the City logo 

and tagline are to be reversed to white and 

placed on the bumper of all police cars.

6” or 12” length - reversed out logo
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Kiosk Art

Header Panels

 White coated panels

 Computer-cut Calon #59 Imitation  

 Computer-cut Calon #12 Burgundy

Directional Panels

 Computer-cut White Reflective vinyl  

 arrows & copy

 Computer-cut Calon #59 Imitation

 Match PMS 491C Powder coated  

 panels

Post & Bases

 RAL 8016 Powder coated
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Web Banner

The image shown below reflects the  

approved City web banner art to be used  

at the top of each web page. The banner art 

can be customized to include “hot links” to 

menu buttons and other web-based features.
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Print Advertisement

The standard City design for a print  

advertisement is reflected below. This  

particular design should be used for  

citywide advertising, in cases when another 

department (such as Economic Development 

or Transportation ) is not placing a targeted 

ad. This advertisement can have customized 

text and photos, but the general look and  

feel should be maintained, particularly the  

placement of the logo, calligraphic tagline  

at the bottom, and rounded edges.
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2008 Annual Report —  

Citywide Version

In addition to the Economic Development 

version of the annual report, the City also has 

a Citywide version that is designed as a more 

traditional annual report. This document 

will be printed on 11x17 sheets that will be 

professionally printed and saddle-stitched 

(stapled) for bindery. This document is not 

a self-mailer, but it is full-color throughout, 

and should also be printed on a minimum 

of 80# Text. This particular version of the 

annual report can be printed on uncoated or 

coated stock. The design template is provided 

in InDesign CS with the intent of being a 

multi-page document, possibly 16-20 pages 

or more. The template provides three sample 

spreads; one for demographic data, one for 

general narrative, and one for financial data. 

2008 Annual Report Citywide Cover

2008 Annual Report Citywide Spreads
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Marketing Communications Plan 

(narrative & spreadsheet)

Narrative

The City’s Marketing Communications Plan 

outlines the overall communication objec-

tives, the supporting strategies, the specific 

tactics to be undertaken by the City, and 

-

sure progress and completion. The narrative 

for this plan should delve into the need for 

and the importance of each method of reach-

ing the City’s target audiences. Any revisions 

to the narrative portion should follow the 

layout and style of the current plan.

Spreadsheet

The City’s Marketing Communications Plan 

outlines the overall communication objec-

tives, the supporting strategies, the specific 

tactics to be undertaken by the City, and 

-

sure progress and completion. The spread-

sheet portion of this plan should layout the 

fiscal year budget for marketing communi-

cations and the break down of outreach by 

fiscal quarter. The spreadsheet provides indi-

vidual fields for tactics, cost, target audience, 

results expected, and measurement. These 

same fields and formatting consistent with 

the current plan shall be used at all times.

spreadsheet

cover
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Sponsorship Guidebook

The Sponsorship Guidebook is a publica-

tion intended for citywide use, available to 

all departments, for the purpose of providing 

sponsorship opportunities. The document is 

set-up to be a multi-page publication, with 

a full-color cover and two-color interior 

pages. The design style is based upon other 

City publications that are not assigned to a 

specific department (i.e., the use of circular 

images and rounded design elements). The 

Sponsorship Guidebook - Spread

Sponsorship Guidebook - Cover

acceptable colors for the interior pages are 

PMS 7495 and Black. It is acceptable to 

screen back the PMS 7495 to add varying 

levels of contrast; however, no additional 

PMS colors should be added to the template. 

This document is provided in InDesign CS 

and contains supplied styles for headlines, 

sub-headlines, body copy, and folios.
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Outdoor Banner Templates

To Promote City-sponsored activities, the 

three approved banner design styles are avail-

able for customization with event-specific 

text.  The templates that contain photos can 

have customized images depending upon the

type of event.
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Color Palette for  

Economic Development

residential community have been developed 

visually as a sub-brand of the City’s brand. 

Included in this sub-brand is a customized 

color palette, unique visual elements, selected

photography, and a suite of print and elec-

tronic collateral.

Included on this page is the approved color 

palette for all residential materials. Materi-

als will primarily use the brand colors (PMS 

491 and PMS 139). This secondary palette 

has two tiers. The first tier of swatches 

(PMS 7495 and PMS 3025) are preferred. 

However, if additional colors are needed, the 

second tier of swatches (PMS 138, PMS 349 

and PMS 432) may be used sparingly. As 

these colors comprise the approved residen-

tial color palette, it is acceptable that any of 

the five colors may be screened back within 

an average acceptable range of 10% to 50%. 

Depending upon the use, it is recommended 

that outdoor materials not be screened back, 

and that the approved color palette be used 

at 100% to avoid dramatic color shifts as the 

colors may fade.

For printed collateral, publications, and other 

hard copy materials, it is acceptable that any 

of these five colors be used singularly or in a 

consolidated fashion. For example, when de-

signing a suite of collateral, individual pieces 

need not use all five colors.

It is advisable that full color (4-color) col-

lateral use at least three of the five approved 

colors in addition to black. If black will not 

be used, a fourth approved color should be 

used to maximize the benefit of full color

printing. For electronic (web and presenta-

tion) applications, it is not advisable that all 

five colors be used, as it may create a visual

distraction with overuse of color.

PMS 138

C0 M42 Y100 K1

PMS 7495

C25 M0 Y80 K30

PMS 349

C100 M0 Y91 K42

PMS 3025

C100 M0 Y91 K42

PMS 432

C23 M2 Y0 K77

first tier

second tier
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Economic Development —

Tradeshow Booth

The City currently owns a 10x10 exhibit 

booth for use at economic development 

events. The booth graphics have been  

produced to mirror the approved sub-brand 

for the Economic Development Department. 

The image provided here is the only approved 

design of the tradeshow booth.
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Economic Development — 

Pull-Up Banners and Display Ad

In addition to the City’s tradeshow booth, 

two pull-up banners and a display ad 

template have been developed. The pull-up 

banners have been fabricated and the image 

shown below is the only approved design for 

the pull-ups.

The display ad template can be customized 

for any specific event. The imagery shown 

below shall not be altered. However, the text 

can be customized for any use, as can the 

size. It is highly recommended that the

display ad template not be scaled any smaller 

than 8.5 by 11 inches. The template exists as 

a native art file.

Display Ad

Pull-Up Banners
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Economic Development —  

Standard Pocket Folder

The City has selected a customized pocket 

folder to represent the Economic Develop-

ment sub-brand. The design shown below is 

the only acceptable design for this use. The 

photos may be changed, but the overall de-

sign and color palette should not be altered.
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Economic Development —  

Alternate Pocket Folder

In addition to the standard design for  

Economic Development, an alternate

design has been approved for use by the  

City Manager’s Office and other high-level 

outreach, not necessarily of an economic 

development nature. The photos may be  

altered, but the overall design and color  

palette should remain as presented here.
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Economic Development — Publication

The City has an approved look and feel for 

the all publication-style documents pro-

duced under the Economic Development 

sub-brand. All multi-page documents should 

have a similar cover to that shown below, 

and should maintain a constant look for the 

interior spreads. Text, photography, and

other visual elements (charts, icons, etc.) 

can be customized based upon the nature of 

the publication. However, the overall color 

palette and approved visuals should not be 

altered. 
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Economic Development — Thank You, 

Note Cards & A6 Envelope

As one method of encouraging written corre-

spondence, the City has approved the use of 

The approved designs are shown below. These 

cards are to be used in finished, printed form 

only. No electronic versions should be used.

 ::  City of Maricopa

A6 Envelope

Thank You Cards & Note Cards

A6 Envelope
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Economic Development —  

#10 Note Card

As another method of encouraging written 

correspondence, the City has approved the 

use of #10 note cards. The approved design 

for the Economic Development note cards is 

shown below. The note card design is set at

two-color and is designed to fit comfortably 

within a standard #10 envelope, preferably an 

official City envelope. These cards are to be 

used in finished, printed form only.

Economic Development #10 Note Card
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Economic Development —  

Home Builder Advertisements

Another mechanism for economic develop-

ment outreach is the use of approved

are three unique designs approved for use. 

Any of the three options may be selected for 

use by the Economic Development Depart-

ment. Text and photos may be customized 

for each individual use, but the overall design 

should not be altered. It is advisable that each 

advertisement be used no smaller than 8.5 x 

11 inches.
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Arizona Business Magazine  

Advertisement

In addition to the home builders advertise-

ment, a Arizona Business Magazine adver-

tisement has been developed. Shown below is 

the design approved for use. Text and photos 

may be customized for each individual use, 

but the overall design should not be altered. 

It is acceptable to scale or resize this ad, as 

appropriate, for targeted use in other similar 

publications.
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Economic Development — Postcard

As another method of encouraging written 

correspondence, the City has approved eco-

nomic development postcards. The approved 

designs are shown below, and include both 

a two-color and a four-color option. These 

cards are to be used in finished, printed form 

only. No electronic versions should be used. 

Both postcards comply with USPS stan-

dards and qualify for postcard rate postage. 

All content and images can be customized; 

however, the design styles of each template 

should not be modified.

Economic Development Postcard 2-color

Economic Development Postcard 4-color
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contain HTML language and will require 

the user to have basic HTML knowledge.  

The word document containing directions to 

using the template can be found in the RAW 

folder of the template files.

Directions in Constant Contact:

 

Custom Template. 

 

Personalization, and Message Footer.

 

Editor:

Delete the following code:

where the deleted text was.

e-mail.

the body copy. Please remember to place in 

returns and soft returns to make it reader 

friendly.

Economic Development —  

e-Newsletter Template

with residents, employers, and interested par-

ties outside of the City, several e-Newsletter 

templates have been developed addressing 

Development template was developed to 

share economic development news and an-

nouncements with both City business owners 

and potential businesses outside of the City.  

This e-Newsletter is created using Constant 

Contact.  The files used for the template 
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Economic Development —  

2008 Annual Report 

The City has a designated Economic 

Development version of a newsletter-style 

annual report. This document is a designated 

self-mailer, with dimensions of 11x17 when 

flat, first folded down to 8.5x11, and finally 

folded down to 5.5x8.5. This document is 

full-color throughout and should be printed 

on a minimum of 80# Text on a coated sheet. 

The design template is provided in InDesign 

CS with the option for replacing photos and 

text; however, the “honeycomb” design and 

chart styles should not be altered.

2008 Annual Report Economic Development Spread

2008 Annual Report Economic Development Cover
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Color Palette for Residential

of Maricopa have been developed visually as 

a sub-brand of the City’s brand. Included in 

this sub-brand is a customized color palette, 

unique visual elements, selected photography, 

and a suite of print and electronic collateral.

Included on this page is the approved color 

palette for all Economic Development 

materials. The two color swatches (PMS 

7495 and PMS 3025) are the only recom-

mended colors to be used in tandem with 

the City’s brand colors (PMS 491 and PMS 

139). As these colors comprise the approved 

color palette, it is acceptable that any of these 

two colors may be screened back within an 

average acceptable range of 10% to 50%. 

Depending upon the use, it is recommended 

that outdoor materials not be screened back, 

and that the approved color palette be used 

at 100% to avoid dramatic color shifts as the 

colors may fade.

For printed collateral, publications, and other 

hard copy materials, it is acceptable that 

these two colors be used singularly or in a

consolidated fashion. For example, when de-

signing a suite of collateral, individual pieces 

need not use both colors.

It is advisable that full color (4-color)  

collateral use all approved colors and photos 

to maximize the benefit of full color printing. 

PMS 3025

C10 M17 Y0 K51

PMS 7495

C25 M0 Y80 K30
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Residential — 

Standard Pocket Folder

The City has selected a customized pocket 

folder to represent the Residential sub-brand. 

The design shown below is the only accept-

able design for this use. The design and color 

palette should not be altered.
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Residential — Note Card

As one method of encouraging written  

correspondence, the City has approved the 

use of the note card represented below. These 

cards are to be used in finished, printed form 

only. No electronic versions should be used.

Residential Note Card

Envelope
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Residential #10 Note Card

As another method of encouraging written 

correspondence, the City has approved the 

use of #10 note cards. The approved design 

for the Residential note cards is shown be-

low. The note card design is set at two-color 

and is designed to fit comfortably within a 

standard #10 envelope, preferably an official 

City envelope. These cards are to be used in 

finished, printed form only. 
Residential #10 Note Card
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Residential —  

Outdoor Banner Templates

To promote City-sponsored activities for 

residents, the two approved banner design 

styles are available for customization and  

fabrication. The option with text only can  

be customized with event-specific text. The  

option with photos can have customized  

images depending upon the type of event.
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Residential — Exhibit Materials  

(booth, tent, pull-ups, table drape)

 

Booth

The City currently owns an exhibit booth for 

use at residential events. The booth graphics 

have been produced to mirror the approved 

sub-brand for residential use. The image 

provided here is the only approved design 

of the tradeshow booth. Please note that 

the residential booth is a nine-foot booth, 

smaller than the traditional 10x10 booth.

Pull-Up Banners (2)

In addition to the City’s residential display 

materials, two pull-up banners have also 

been approved for use. The pull-up banners 

may be used independently of the other 

City residential display materials. However, 

the image provided here shows the only 

approved design for both banners. The two 

banners are meant to be representative of the 

Future) as each banner represents one of the 

two elements of the tagline.

Booth

Pull Up Panel 1 Pull Up Panel 2
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Residential — Exhibit Materials  

(booth, tent, pull-ups, table drape) 

continued

Pop-Up Tent and Back Wall

In addition to the City’s residential exhibit 

booth, a 10 foot pop-up tent with one back 

wall, using the residential sub-brand design, 

has been approved for use. The tent itself 

shall only contain the City logo and tagline 

and the back wall shall only contain the 

residential sub-brand texture. The image 

provided here is the only approved design of 

the pop-up tent and back wall.

Pop-Up Tent with 

Back Wall

10’ x 10’

Bird’s Eye View  

of Pop-Up Tent
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Residential — Exhibit Materials  

(booth, tent, pull-ups, table drape) 

continued

Table Drape and Director’s Chair

The City also has at its disposal a residen-

tial table drape and director’s chair. These 

items can be used in conjunction with other 

residential display materials, or used inde-

pendently. There is only one approved design 

for the residential table drape, as shown here. 

The design includes a fabric color similar 

to the City’s logo PMS 491 color. The City 

logo and residential texture are reversed out 

(printed in white) on the table drape. The 

director’s chair does not contain any screen 

printing, but the fabric color has been se-

lected to match the residential table drape.

Table Drape

Director’s Chair
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Residential — Flyer Templates (2)

The City has two designated flyer designs for 

residential use. One flyer has been produced 

in full-color while the other is two-color 

only. Both flyers are designed to be one-sided 

and the design elements are to remain static. 

The copy for the flyer can change depend-

ing on the event that is being advertised. It 

is highly recommended that the residential 

flyer not be scaled any smaller than 8.5 by 

11 inches. The template exists as a native 

InDesign CS art file.

2-Color Flyer Template 4-Color (full color) Flyer Template
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document containing directions to using the 

template can be found in the RAW folder of 

the template files.

Directions in Constant Contact:

 

Custom Template. 

 

Personalization, and Message Footer.

 

Editor:

Delete the following code:

where the deleted text was.

e-mail.

the body copy. Please remember to place in 

returns and soft returns to make it reader 

friendly.

Residential —  

e-Newsletter Template

with residents, employers, and interested par-

ties outside of the City, several e-Newsletter 

templates have been developed addressing 

template was developed to share news and 

events with current City residents.  This 

e-Newsletter is created using Constant Con-

tact.  The files used for the template contain 

HTML language and will require the user 

to have basic HTML knowledge.  The word 
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Residential — Community Guide

The residential community guide has been 

developed to keep new and current residents 

informed of City services, departments, and 

contact information. The guide is comprised 

of a pocket folder, staggered inserts, and 

imprintable insert shells. The Community 

Guide pocket folder is similar to the Resi-

dential Pocket Folder, but the two should 

not be used interchangeably. The staggered 

inserts are designed to be printed and placed 

within the two pockets of the pocket folder. 

Each insert is sized and titled according 

to the customary flow of content. It is not 

advisable that the inserts be reorganized, un-

less consideration is given to how each insert 

with fit within the staggered system. The 

entire guide is designed to be economically 

printed in two-color. However, imprintable 

insert shells are also provided so that full-

color data may be personalized and printed 

from an in-house inkjet or color laser printer. 

The native art includes an InDesign template 

insert shells. Native art is also provided for 

the pocket folder and staggered inserts.

Cover



82  ::  City of Maricopa

User Manual  |  MARICOPA IDENTITY GUIDELINES  

Residential — Web Page Template

The image shown below reflects the approved 

City residential web page template art. This 

artwork should be used on each page that 

contains residential content within the City 

of Maricopa web site. The design style is 

based upon the approved sub-brand for all 

residential materials. However, slight modi-

fications for the background texture may be 

made to help “marry” the residential web 

page with other pages of the City’s site.
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Residential —  

2-Color Postcard Template

As another method of encouraging writ-

ten correspondence, the City has approved 

the use of residential direct mail postcards. 

The approved designs are shown below, and 

include both a two-color and a four-color 

option. These cards are to be used in finished, 

printed form only. No electronic versions 

should be used. Both postcards comply with 

USPS standards and qualify for postcard rate 

postage. All content and images can be cus-

tomized; however, the design styles of each 

template should not be modified.

2-Color Postcard Template - front

2-Color Postcard Template - back



84  ::  City of Maricopa

User Manual  |  MARICOPA IDENTITY GUIDELINES  

Residential —  

4-Color Postcard Template continued

As another method of encouraging writ-

ten correspondence, the City has approved 

the use of residential direct mail postcards. 

The approved designs are shown below, and 

include both a two-color and a four-color 

option. These cards are to be used in finished, 

printed form only. No electronic versions 

should be used. Both postcards comply with 

USPS standards and qualify for postcard rate 

postage. All content and images can be cus-

tomized; however, the design styles of each 

template should not be modified.

4-Color (full-color) Postcard Template - front

4-Color (full-color) Postcard Template - back
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Residential — 

The Maricopa News Template

The Maricopa News is a City newsletter, 

printed in two-color, with a size of 8.5 by 11. 

The only acceptable two colors are PMS 491 

(City logo color) and Black. It is acceptable 

to screen back the PMS 491 to add varying 

levels of contrast; however, no additional 

PMS colors should be added to the template. 

This document is provided in InDesign CS 

and contains supplied styles for headlines, 

sub-headlines, body copy, callout boxes, and 

pull quotes. The Maricopa News can either 

be printed internally, or prepped for an 

intended to be a self-mailer.

Maricopa News Template
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Residential —

Stagecoach Express Newsletter

The Stagecoach Express is a City newsletter, 

printed in two-color, with a size of 11x17 

folded down to 8.5x11 (four pages). The only 

acceptable two colors are PMS 491 (City 

logo color) and PMS 3025 (from City’s 

secondary color palette). It is acceptable to 

screen back the PMS 491 and PMS 3025 to 

add varying levels of contrast; however, no 

additional PMS colors should be added to 

Stagecoach Express Newsletter - Spread

Stagecoach Express Newsletter - Cover

the template. It is also not advisable to re-

place one of the PMS colors with black. This 

document is provided in InDesign CS and 

contains supplied styles for headlines, sub-

headlines, body copy, callout boxes, and pull 

quotes. The Stagecoach Express can either be 

digital printer. The document is intended to 

be a self-mailer, and can be folded down one 

additional time to a finished size of 5.5x8.5, 

if desired.
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Residential — PowerPoint Template

This PowerPoint template has been designed 

to mirror the residential design and should 

be used strictly for residential purposes. This 

PowerPoint can be used for both external and 

internal residential presentations.

���������	
���	�
�

Presenter or Subtitle

TITLE OF SLIDE
Bullet item 1
Bullet item 2
Bullet item 3
Bullet item
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Community Services  

Color Palette

the City of Maricopa have been developed 

visually as a sub-brand of the City’s brand. 

Included in this sub-brand is a customized 

color palette, unique visual elements, and a 

suite of print and electronic collateral.

 

Included on this page is the approved color 

palette for all Community Services materials. 

The eight color swatches (PMS 527, PMS 

390, PMS 471, PMS 634, PMS 3125, PMS 

O21, PMS 7406, and PMS 188) are the only 

recommended colors to be used. However, 

to maintain two-color designs for all the 

templates, a ninth color swatch (PMS 1545) 

has been selected as the one “base” color 

to always be used in tandem with a second 

color. For example, the Community Services 

Flyer Template uses PMS 1545 and PMS 

471, or PMS 1545 and PMS 634, and so on.

 

As these colors comprise the approved color 

palette, it is acceptable that any of these 

colors may be screened back between 10% 

and 50%. Depending upon the use, it is 

recommended that outdoor materials not be 

screened back, and that the approved color 

palette be used at 100% to avoid dramatic 

color shifts that may fade.

PMS 634

C100 M0 Y9 K40

PMS 188

C0 M18 Y100 K0

winter palette

PMS 1545

C0 M53 Y100 K72

parent color

PMS 527

C73 M100 Y0 K0

PMS 3125

C83 M0 Y21 K0

spring palette

PMS 390

C22 M0 Y100 K8

PMS Orange 021

C0 M53 Y100 K0

summer palette

PMS 471

C0 M59 Y100 K18

PMS 7406

C0 M18 Y100 K0

fall palette
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Activator Design Template - Winter1

The Activator design template has been 

developed to keep new and current residents 

informed of community services and classes 

that are provided by the City. The Activator 

has been designed to follow the Community 

Services look-and-feel, which plays upon 

the use of two-color design and “silhouettes” 

representative of parks, recreation, and library 

activities. To allow for some seasonality, the 

Activator template includes nine approved 

PMS colors, one each to be used quarterly, 

for a total of two years worth of Activator is-

sues. The approved colors are outlined on the 

color palette page.

Activator Design Spread Template - Winter1 Quarter

Activator Design Cover Template - Winter1 Quarter

PMS 1545 PMS 634
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Activator Design Spread Template - Winter2 Quarter

Activator Design Cover Template - Winter2 Quarter

Activator Design Template - Winter2

The Activator design template has been 

developed to keep new and current residents 

informed of community services and classes 

that are provided by the City. The Activator 

has been designed to follow the Community 

Services look-and-feel, which plays upon 

the use of two-color design and “silhouettes” 

representative of parks, recreation, and library 

activities. To allow for some seasonality, the 

Activator template includes nine approved 

PMS colors, one each to be used quarterly, 

for a total of two years worth of Activator is-

sues. The approved colors are outlined on the 

color palette page.

PMS 1545 PMS 188
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Activator Design Spread Template - Spring1 Quarter

Activator Design Cover Template - Spring1 Quarter

Activator Design Template - Spring1

The Activator design template has been 

developed to keep new and current residents 

informed of community services and classes 

that are provided by the City. The Activator 

has been designed to follow the Community 

Services look-and-feel, which plays upon 

the use of two-color design and “silhouettes” 

representative of parks, recreation, and library 

activities. To allow for some seasonality, the 

Activator template includes nine approved 

PMS colors, one each to be used quarterly, 

for a total of two years worth of Activator is-

sues. The approved colors are outlined on the 

color palette page.

PMS 1545 PMS 527



92  ::  City of Maricopa

User Manual  |  MARICOPA IDENTITY GUIDELINES  

Activator Design Spread Template - Spring2 Quarter

Activator Design Cover Template -Spring2 Quarter

Activator Design Template - Spring2

The Activator design template has been 

developed to keep new and current residents 

informed of community services and classes 

that are provided by the City. The Activator 

has been designed to follow the Community 

Services look-and-feel, which plays upon 

the use of two-color design and “silhouettes” 

representative of parks, recreation, and library 

activities. To allow for some seasonality, the 

Activator template includes nine approved 

PMS colors, one each to be used quarterly, 

for a total of two years worth of Activator is-

sues. The approved colors are outlined on the 

color palette page.

PMS 1545 PMS 3125
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Activator Design Spread Template - Summer1 Quarter

Activator Design Cover Template - Summer1 Quarter

Activator Design Template - Summer1

The Activator design template has been 

developed to keep new and current residents 

informed of community services and classes 

that are provided by the City. The Activator 

has been designed to follow the Community 

Services look-and-feel, which plays upon 

the use of two-color design and “silhouettes” 

representative of parks, recreation, and library 

activities. To allow for some seasonality, the 

Activator template includes nine approved 

PMS colors, one each to be used quarterly, 

for a total of two years worth of Activator is-

sues. The approved colors are outlined on the 

color palette page.

PMS 1545 PMS 390
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Activator Design Spread Template - Summer2 Quarter

Activator Design Cover Template - Summer2 Quarter

Activator Design Template - Summer2

The Activator design template has been 

developed to keep new and current residents 

informed of community services and classes 

that are provided by the City. The Activator 

has been designed to follow the Community 

Services look-and-feel, which plays upon 

the use of two-color design and “silhouettes” 

representative of parks, recreation, and library 

activities. To allow for some seasonality, the 

Activator template includes nine approved 

PMS colors, one each to be used quarterly, 

for a total of two years worth of Activator is-

sues. The approved colors are outlined on the 

color palette page.

PMS 1545 PMS Orange 021 
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Activator Design Spread Template - Fall1 Quarter

Activator Design Cover Template - Fall1 Quarter

Activator Design Template - Fall1

The Activator design template has been 

developed to keep new and current residents 

informed of community services and classes 

that are provided by the City. The Activator 

has been designed to follow the Community 

Services look-and-feel, which plays upon 

the use of two-color design and “silhouettes” 

representative of parks, recreation, and library 

activities. To allow for some seasonality, the 

Activator template includes nine approved 

PMS colors, one each to be used quarterly, 

for a total of two years worth of Activator is-

sues. The approved colors are outlined on the 

color palette page.

PMS 1545 PMS 471
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Activator Design Spread Template - Fall2 Quarter

Activator Design Cover Template - Fall2 Quarter

Activator Design Template - Fall2

The Activator design template has been 

developed to keep new and current residents 

informed of community services and classes 

that are provided by the City. The Activator 

has been designed to follow the Community 

Services look-and-feel, which plays upon 

the use of two-color design and “silhouettes” 

representative of parks, recreation, and library 

activities. To allow for some seasonality, the 

Activator template includes nine approved 

PMS colors, one each to be used quarterly, 

for a total of two years worth of Activator is-

sues. The approved colors are outlined on the 

color palette page.

PMS 1545 PMS 7406
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Community Services  

Flyer Templates (3 variations)

The City has three designated flyer designs 

for Community Services Department use. 

The copy for the flyer can change depending 

on the event that is being advertised. Similar 

to the Activator, there are eight approved 

color choices for any of the three Com-

munity Services Flyers. The approved PMS 

colors are shown on the color palette page. It 

is highly recommended that the community 

services flyer not be scaled any smaller than 

8.5 by 11 inches. The template exists as a 

native art file.
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Fire Department Logo  

Color Palette 

The Fire Department identity has been 

developed as a sub-brand to the City’s brand. 

Included in this sub-brand is a logo, custom-

ized color palette, and unique vehicle decal 

treatments. The Fire Department logo should 

be treated with the same integrity as the City 

of Maricopa logo.

Included on this page is the approved color 

palette and three color uses for the Fire 

Department logo. The two color swatches 

(PMS 611 and PMS 491) are the only 

recommended colors to be used in tandem 

with the City’s existing color palette. The 

only exception to this recommendation is the 

use of Gold Engine Turn decals on the Fire 

Department vehicles.

The Fire Department truck decals are on 

page 100.

PMS 491

C10 M80 Y100 K50

PMS 611

C10.59 M7.449 Y95.29 K0.78

Maricopa Fire Department logo

Black & White

Maricopa Fire Department logo

Black & PMS 611

Maricopa Fire Department logo

PMS 491 & PMS 611
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Fire Department Logo 

Clear Zone

Similar to the City of Maricopa logo, the 

Fire Department logo shall maintain an 

established “Clear Zone”. This is intended 

to maintain the brand integrity and to avoid 

visual distraction. Clear space surrounding 

the logo unit should be at minimum equal to 

“A-height”. No type or artwork should come 

within the clear zone. Allowing additional 

clear space is always preferred. The size of the 

A-height is proportional to the size of the 

logo unit, meaning that the larger the size of 

the logo unit, the proportionally larger space 

must be allocated for the clear zone. Along 

those same lines, the A-height is proportion-

ally smaller when the logo unit is used at a 

smaller size.

A-height

A-height

A-height

A-height

A-height
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DO NOT stretch, condense, skew or otherwise distort the logo or symbol

DO NOT place the logo on colors that do not display sufficient contrast

DO NOT use any other colors than the approved colors

Fire Department Logo  

Unacceptable Usage

The correct application of the logo is essen-

tial to preserve the integrity of your identity 

system. This page illustrates some common 

misinterpretations of the logo unit.

Most misuses can be avoided by simply 

using approved artwork and electronic  

files in a straightforward manner, with  

no modifications.
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Second Page

Fire Department — Letterhead  

In addition to the “Official City Version” of 

letterhead, an acceptable variation is the use 

of customized departmental versions. This 

variation allows individual departments to 

uniquely identify themselves, while still

maintaining the overall brand consistency. 

Font and Format 

When using letter-size paper with letterhead, 

be sure to set up the margins as noted below. 

Letter copy should be aligned left.

AvenirLTStd Roman, 11 points with a 

leading (line spacing) of 15 points. If Ave-

nirLTStd Roman is not available, please use 

Georgia Regular as a substitute. Department 

Names can be added in Adobe Caslon Pro 

Regular in small caps with the first letters 

capitalized or AvenirLTStd Black, 14 point, 

and flush right.

An electronic template in Microsoft Word is 

available. And instructions on how to insert 

page numbers is on page 22. 

2.25” top margin

1.25” left margin

1” right margin

1” bottom margin

2.25” margin

1” margin

1.25” margin 1” margin

Department Name
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Fire Department Truck Decals

The Fire Department Vehicle decals have 

been designed using the approved Fire 

Department sub-brand. All Fire Department 

vehicle decals should be applied in Gold 

Engine Turn to ensure consistency between 

vehicles. The words “City of Maricopa” will 

also be added to applicable vehicles, as shown 

below, to further reinforce the City’s brand 

name.

Please follow the CLEAR ZONE guidelines 

on page 99.

Black

C0 M0 Y0 K100

PMS 611

C10.59 M7.449 Y95.29 K0.78
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Logo and Color Palette for  

Transportation

Transportation Department have been  

developed visually as a sub-brand of the City’s 

brand. Included in this sub-brand is a MaX 

(Maricopa Xpress) logo, customized color 

palette, unique visual elements, selected pho-

tography, and a suite of print and electronic 

collateral.

The MaX logo shall be treated with the same 

integrity as the City of Maricopa logo.

Included on this page is the approved color 

palette for all Transportation materials.  

The three color swatches (PMS 293,  

PMS 312, and PMS 151) are the only rec-

ommended colors to be used in tandem with 

the City’s existing color palette. As these 

colors comprise the approved color palette, 

it is acceptable that any of the seven colors 

may be screened back between 10% and 50%. 

Depending upon the use, it is recommended 

that outdoor materials not be screened back, 

and that the approved color palette be used 

at 100% to avoid dramatic color shifts as  

the colors may fade.

For printed collateral, publications, and other 

hard copy materials, it is acceptable that any 

of these three colors be used singularly or in 

a consolidated fashion. For example, when 

designing a suite of collateral, individual 

pieces need not use all six colors.

It is advisable that full color (4-color)  

collateral use at least two of the three ap-

proved colors to maximize the benefit of 

full color printing. For electronic (web and 

presentation) applications, it is advisable  

that all three colors be used.

PMS 151

C0 M48 Y95 K0

PMS 312

C96 M0 Y11 K0

PMS 293

C100 M57 Y K2
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Shuttle bus - back

Shuttle bus - side

Transportation — Bus Wraps

The Maricopa Xpress fleet includes  

buses and shuttles, both of which contain  

vehicle wraps. Below is the approved  

imagery and design for the transit vehicles.  

Customized advertising will be sold on bus 

sides and backs and specific guidelines will 

be provided in the near future.
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Transportation — Promo Items

The City of Maricopa has chosen water 

bottles as the current promo item to  

reinforce the new MaX brand and to 

promote the public transit services to both 

residents and businesses.
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For questions concerning  

the City of Maricopa Identity  

Guidelines, please contact the  

following City staff:

Danielle Casey  

Economic Development Manager

Ph: 520.316.6812  

danielle.casey@maricopa-az.gov

Jennifer Grentz 

Marketing & Communications Manager

Ph: 520.316.6816 

jennifer.grentz@maricopa-az.gov

For additional assistance,  

please feel free to contact 

Ph: 866.920.9025 (toll-free)

Fx: 916.920.9222

www.pddesign.com

Patricia Davis  x221  

patd@pddesign.com

George Dimo  x223  

georged@pddesign.com

Chloe Austin  x225  

chloea@pddesign.com


